CAS E STU DY ‘(’:"-V(ZZL/S(Get out the Vote) Campaign in a single state for three

PO LlTI CAI_ Targeting tactics included mobile devices of known voters in a
single state with specific political message encouraging voting.

Budget: $150,000
Contracted Impressions: 4,440,000

Creatives: mobile :30 video pre-roll

2X 75%  4.4M+

Get Out the Vote (GOTV) Campaign

focusing on mobile devices of known CTR compared to Video Impressions
tersi ingle state. . .
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